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Each project 
can rely on the 
above 
mentioned 
types of media 
in order to 
disseminate its 
activities. 



BACK TO THE BASICS:
Writing a press release

1. Before you start – prepare your template



EARNED MEDIA:
Writing a press release

The first paragraph is key. Keep in mind to include the most 

important questions.



The details 
follow. 



Lets try writing a good introduction

Good Intro Paragraph

Sofia, Bulgaria — [Insert Date] — Educators from across Europe gathered in Sofia

last week for a dynamic Learning, Teaching and Training session hosted by the

UX@School project. This initiative, aimed at transforming digital education through

user experience (UX) design, offered participants practical tools and insights to create

more engaging, student-centered learning environments in secondary schools.

Bad Intro Paragraph

The UX@School project recently had an LTTA in Bulgaria where people came

together to talk about different ways to improve education using digital tools. 

UX@School distinguished itself as the most innovative project in the field of education 

and has the potential to change the way teachers and partners interact. 



What is wrong here

Here at the UX@School project, we

recently had an LTTA in Bulgaria

where people came together to talk

about different ways to improve

education using digital tools. 

UX@School distinguished itself as 

the most innovative project in the 

field of education and has the 

potential to change the way teachers 

and partners interact. 

1. Professional jargon. People 

do not know what “LTTA” 

means. 

2. No time and data markers. 

Journalists may not be sure 

when exactly the event was 

held.

3. Too boastful. We are not to 

judge ourselves.

4. Written in first person. “We” 

must be more impartial.



Sending the press release

•  Good Subject Line:

“Empowering Youth Through Mobility:” New Erasmus+ Project 
Launches Across Europe”

 Bad Subject Line:

“We completed WP 2 in our Erasmus+ project!”



OWNED 
MEDIA: 
FACEBOOK 
PAGES

A Facebook page is a free, 
accessible platform that 
helps share updates, 
milestones, events, and 
outcomes
Reach both stakeholders 
and the general public



Some tips on 
social media 
content

•  1. Pin Important Posts

• Pin your welcome post, upcoming 
event, or final project outcome to the 
top of the page so visitors instantly 
see what matters most.



 2. Create an Events Tab

If your project hosts online or in-person events (training, 
conferences, mobilities), use the Events feature to boost 
visibility and manage RSVPs.



3. Go Live or Share Reels

• Use Facebook Live for key moments like kick-off meetings, 
student interviews, or closing events. Short reels or video 
recaps also perform well with the algorithm.



 4. Highlight Participants

Share quotes, stories, or 
“day in the life” posts 
featuring your participants 
— it humanizes the project 
and increases shares 
organically.



END OF SESSION 



Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those of the European 

Union or the Agenzia nazionale Erasmus+ INDIRE. Neither the European Union nor the granting authority can be held responsible for them.

A black and white logo

AI-generated content may be incorrect.

A logo of a camera

AI-generated content may be incorrect.

A black and white image of a globe

AI-generated content may be incorrect.

https://www.facebook.com/UXatSchool
https://www.instagram.com/uxatschool/
https://www.uxatschool.eu/?fbclid=IwZXh0bgNhZW0CMTAAAR2ZKdCNgiW9oYD5u3N1gt3Y1VPB-o_ZUg1KRBdYmnh_YEVUmb0zI9mJlZM_aem_AdDBxrqACEeSMaDt0zRvISTLvLp8jr6nxrfor8xq__NBNMSE06RcbDeMYmVaHeNPnqCTEFOsNCyWklZlRwdoVvIN

	Slide 1
	Slide 2: HoW to BECOME aN UX@SCHOOL AMBASSADOR
	Slide 3
	Slide 4:   BACK TO THE BASICS: Writing a press release
	Slide 5:   EARNED MEDIA: Writing a press release
	Slide 6: The details follow. 
	Slide 7: Lets try writing a good introduction
	Slide 8: What is wrong here
	Slide 9: Sending the press release
	Slide 10: OWNED MEDIA: Facebook pages  A Facebook page is a free, accessible platform that helps share updates, milestones, events, and outcomes Reach both stakeholders and the general public 
	Slide 11: Some tips on social media content
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16

