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Mentions

Shares
Reposts
Reviews

Owned Media

Website Social Media Ads

Email Display Ads
Podcasts Paid Search
Events Sponsorships
Social Media Retargeting
Posts

Each project
can rely on the
above
mentioned
types of media
In order to
disseminate Its
activities.
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BACK TO THE BASICS:
Writing a press release

Co-funded by
the European Union

1. Before you start — prepare your template

STANDARD PRESS RELEASE

Contact Information:
[Company]

[Contact Name]
[Phone Number]
[Email]

Release Date:
[Date]
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Writing a press release

The first paragraph is key. Keep in mind to include the most
Important questions.

[CITY, STATE, Month Date] — [Lede: Summarize the most important information to share, including

the who, what, when, where, why, and how you are sharing.] With the Guru app, Teams users can
search and share knowledge directly in the Teams interface, staying aligned and engaged.
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MOST NEWSWORTHY INFO
Who? What? When?
Where? Why? How?

IMPORTANT
Details

OTHER GENERAL
INFO

Background
Info

d»
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The detalls
follow.



Lets try writing a good introduction

Good Intro Paragraph

Sofia, Bulgaria — [Insert Date] — Educators from across Europe gathered in Sofia
last week for a dynamic Learning, Teaching and Training session hosted by the
UX@School project. This initiative, aimed at transforming digital education through
user experience (UX) design, offered participants practical tools and insights to create
more engaging, student-centered learning environments in secondary schools.

Bad Intro Paragraph

The UX@School project recently had an LTTA in Bulgaria where people came
together to talk about different ways to improve education using digital tools.
UX@School distinguished itself as the most innovative project in the field of education
and has the potential to change the way teachers and partners interact.



What i1s wrong here

Here at the UX@School project, we
recently had an LTTA in Bulgaria
where people came together to talk
about different ways to improve
education using digital tools.
UX@School distinguished itself as
the most innovative project in the
field of education and has the
potential to change the way teachers
and partners interact.

1. Professional jargon. People
do not know what “LTTA"
means.

2. No time and data markers.
Journalists may not be sure
when exactly the event was
held.

3. Too boastful. We are not to
judge ourselves.

n

4. Written in first person. “We
must be more impartial.



Sending the press release

. Good Subject Line:

“Empowering Youth Through Mobility:” New Erasmus+ Project
Launches Across Europe”

Bad Subject Line:

“We completed WP 2 in our Erasmus+ project!”



OWNED
MEDIA:
FACEBOOK
PAGES

unded by the European Union. Views and opinions expressed are however those o
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European Education and Culture Executive Agency (EACEA). Neither the European
Union nor EACEA can be held responsible for them.
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Some tips on
soclal media

[£) status [[@) Photo == Ask Question W& J| Milestone riends
| content

Write something...

I Marketing to Brides Online / Book More Weddings <

# 1. Pin Important Posts

: link.
2 minutes ago @ Pin to Top ¢
T i By Vedding * Pin your welcome post, upcoming
"+ @ tide fromPage - event, or final project outcome to the

money. Anc

top of the page so visitors instantly
see what matters most.

Delete...

More Traffic, More 111 Report/Mark as Spam...
did.bz

Each week I publish and send an e-newsletter for

those in the Wedding Industry. Based on the

feedback I've received over the years from .. The Speci
subscribers, it will help anyone who sells products BRI 20 friends

Like - Comment - Share




“© 2. Create an Events Tab

If your project hosts online or in-person events (training,
conferences, mobilities), use the Events feature to boost
visibility and manage RSVPs.

G 25 . : ‘.0 &5 ;o & ! Grace + @ “D v

Manage Page @ This Page isn't visible. You can publish it when you're ready for people to see it,

grace.eliza.goodwin

Q Page

8 NewsFeed

G grace.eliza.goodwin
Inbox P bt s N
Create username ] {
@ " G Crteeus
< 2 e
a¢ Business app store
Home Events | Reviews  Videos More v =4 Promote Q
& Notifications
) msights n Start éeallling frém yo.ur ?age in a few steps
Publishing Tools
a 9 Got Start Learn More
=q AdCentre
Page tips ;
® Page quality ge tip G Create Post

3 How do Facebook ads work? X
i - e : 3

S i . v oy ',__‘. Photo/Video Get Messages Feeling/Activity



3. Go Live or Share Reels

 Use Facebook Live for key moments like kick-off meetings,
student interviews, or closing events. Short reels or video
recaps also perform well with the algorithm.




22 4. Highlight Participants

Share quotes, stories, or
“day in the life” posts
featuring your participants
— 1t humanizes the project
and increases shares
organically.




END OF SESSION
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https://www.facebook.com/UXatSchool
https://www.instagram.com/uxatschool/
https://www.uxatschool.eu/?fbclid=IwZXh0bgNhZW0CMTAAAR2ZKdCNgiW9oYD5u3N1gt3Y1VPB-o_ZUg1KRBdYmnh_YEVUmb0zI9mJlZM_aem_AdDBxrqACEeSMaDt0zRvISTLvLp8jr6nxrfor8xq__NBNMSE06RcbDeMYmVaHeNPnqCTEFOsNCyWklZlRwdoVvIN
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